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OVERVIEW

The Main Events ' Impossible Mission” is in its simplest terms a treasure
hunt which can be used achieve several objectives: such as team
bonding/ building, fun, pub crawls, fundraising and sight seeing, or as a
means of directing a group from one venue to another in an unusual
manner.

Main Events has taken the format of the normal treasure hunt and
combined it with the " Mission Impossible® concept of stealth, intrigue,
spies and secrecy to produce an activity that is ideal for improving the
individual as well as the team. The activity can be adapted to encourage
communication, leadership, decision-making and teamwork, as well as
being an enjoyable activity in its own right.

DESCRIPTION

By using the Mission Impossible concept we can create a distinctive
edge to the activity where we can incorporate aspects of the Clients
Company. For example for an oil company such as Mobil, we would
create a “mission brief * based around such themes as "stolen energy
formulas”, hidden maps to long forgotten mineral sites, etc.

We include these aspects by incorporating them into the clues, which
are drawn from the general location. i.e.; building numbers,
construction dates, street names, monuments, churches, statues etc.
The outstanding factor of the Mission Impossible activity is that it can
be adapted to any environment, be it urban or rural, around a hotel, a
town or city, the countryside, even aboard ships and trains.

There are several levels which we offer; the state of the art PC based
mission incorporating Laptops, Ipacs & mobile phones to the small
Mission packs used as a mechanic for sightseeing or fundraising.

This concept is ideal for companies who wish to undertake team
bonding or have specific team building requirements such as improved
communication, interaction, co-operation within existing departments or
those that have recently merged.

Team sizes can range from between 5 to 12 members with as many as
20 teams involved in a single event (depending on location).

It can be rounded off with a dinner where the results are announced
and prizes awarded, or planned to end at a specific venue
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LOCATIONS: Soho, Wales, Dublin, Oxford, Cambridge, Edinburgh, Paris, Madrid, Malaga, Prague.

PRICING: Starting Price: £2500.00

THE MPR GROUP
MPR HOUSE, 5. ISLAND FARM AVENUE, WEST
MOLESEY, SURREY, KT8 2UZ
TEL: 0208-941-2411 FAX: 0208-941-4710
sales@mprgroup.co.uk

Internet: www.mprgroup.co.uk
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